


Who we are 



We are the good food, good life company 

WE unlock the power of food to enhance 
quality of life for everyone, today and for 

generations to come 



Environmental, social and governance  
( ESG) and sustainability 



Plastics waste



About 350 million tons of 

plastics are produced 
annually, and more than 

half of that is dumped in 

either a landfill or the 
ocean every year

Source: “ World Economic Forum“



Our plastics 
commitment 



Our plastics commitment 

100% of our 

packaging design 

for recycling by 

2025

ONE Third 

reduction in the 

virgin plastic  by 

2025 (MENA)

Achieve plastic 

Neutrality and 

circularity 

Our vision is that none of our packaging including plastics, ends up 
in landfill nor in oceans, lakes and rivers 

We believe that this is not enough ! 



behavior change is a key 
component  

in the transition  
of sustainable packaging 



Consumer Sentiment in Egypt

Few consumers recognize the importance of climate change and the 
environment, however, have limited understanding of the topic

Source: Nielsen 2021

Awareness of a global plastic issue is at 34%. We 
asked those who are aware, if they knew whether 
the issue is a local one as well and 76% are aware 

of local issues. 

The main consumers barriers are health, safety and the price of the RPET as 
some consumers believe that recycled plastic means cheaper cost of 

production 



We are committed to leading the sustainable 
packaging journey in Egypt 

2019  
Took the lead to reduce the virgin plastic 
reduction in June 2019
Started collecting as much as we produce 
through DORNA in March 2019 

2021
Launched the first recycled 
plastic in Egypt made of 100% 
recycled plastic 



How Did 
consumers react?
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Understanding the consumer 

Low awareness and 
likeability towards the 

use of r-PET by the 
average consumer 

Consumers are willing to go for eco friendly 

choices only if: 

They understand & are aware of the 

manufacturing process  

They are reassured about the safety & 

hygiene of the process  



Let's take a moment
to remember  
صوت التكة أمان 



Industry Movement led by Nestlé Pure Life  
“If it clicks, its safe “



Today  
we have the opportunity  
to do things differently 



Nestlé Waters Thailand 

All bottles are 100% recyclable and 

designed for recyclability.

Accelerating bottle to bottle circularity 

working with public and private 

stakeholders. 

Started the RPET Journey with mixing 

50% RPET bottle in 2023.



Nestlé Waters Nigeria 

Launched the new 50% rPET Bottles 

Across total Portfolio.  

Received a lot of positive sentiments 

from the consumers.  

Accelerating bottle to bottle circularity 

working with public and private 

stakeholders. 



Nestlé Waters Italy 

First brand in Italy with RPET mixing 

since 2010.

First 100% RPET bottle in Italy since 

2021.

Accelerating bottle to bottle circularity 

working with public and private 

stakeholders.  

Executed strong communication 

campaign to raise awareness on the 

recycled plastic and plastic collection. 



What do 
we want  

to do next?



Develop an education awareness campaign to educate consumers on R-
PET and change their perception towards it.

Join forces to create strong impact and awareness on the safety and quality 
of the R-PET.

Reduce Nestlé virgin use of plastics material.

Our Objective 



Thank you
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